In cautarea Ideii (big)
pierdute

Razvan Matasel — Strateg la Publicis



Smart > Bold



Evanghelist al Idei
25 ani de cautare a Ideii
Am scris, am prezentat, am facut cercetare si
am vorbit



Big Idea

Consens intre mediul academic si cel practic



Mantra

"Trebuie sa existe o Idee care sa rezulte din
intersectia intre ce ofera produsul si ceea ce au
nevoie consumatorii in vietile lor. Aceasta idee
trebuie sa informeze si trebuie sa convinga si sa
construiasca conexiune emotionala.”



Nu exista o intelegere comuna

Strategica?
Creativa?
Mixta?



Cum descompun SMART?

Care sunt Principiile pentru SMART?



Brand Ideas
Organizing Ideas
Campaign Ideas

Strategic Ideas
Creative ideas



Si in acel moment... m-am OPRIT!



M-am intrebat, am intrebat si m-am gandit si ce
am jurizat...

Care este ultima Big Idea pe care am vazut-0?



Big Ideas sunt pe cale de disparitie...



Razboi total pornit impotriva Ideii



Dr. Grace Kite de la Magic Numbers a lansat
conceptul de ‘lots of little’...



“Avem o prezentare cu ideea de brand care sta inr-un
sertar”
“Nimeni nu mai plateste pentru Idee.”
“Noi avem impact real in business pentru client
“Noi nu avem nevoie de Idee ca aplicam Byron Sharp!”

III




“Cine mai are nevoie de o Big Idea in epoca digitala in
care atentia este fragmentata si consumatorii sunt
suprasaturati de continut?”

“Lasa Ideea ca noi avem metodologii de cercetare!”
“Pai avem un purpose, Big Ideal”

“Cine are nevoie de Idee? Platim un creator de continut
si se rezolva!”

“Idee? In epoca Alului?”



Si cand Ideea castiga este tare Trista...
devine un cliseu, nu are nimic nou, nu ofera
utilitate de vreun fel oamenilor...



Din ce in ce mai putine Big Ideas...



DAR asta le face si mai valoroase



Brandurile care au Big Idea nu au comunicare
“Dull”



THE GOST OF DULLTO UK BRANDS (GBX)

Average cost by category to match fame* campaigns broad business effectiveness
£m p.a.

*

17.8
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Averag

CPG Food/Drink CPG non-food/drink Non-financial services Financial services Durables All

PeterField

Base: TPA effectiveness databank, 2010-2022 cases *These are emotional ads that successfully inspire people to share or talk about them Marketing & Communications Strategy




PERFORMANCE OPTIMISATION AVERAGING PROCUREMENT



EMOTION BUILDS BRANDS BUT

- FEELING NOTHING -

IS THE MAIN RESPONSE TO TV ADVERTISING

“FEEL NOTHING,
DO NOTHING”™




Big Idea construieste conexiune emotionala



Emotional campaigns are more effective on almost all business metrics especially long-term

Emotional campaigns yield stronger The longer the time rame the more emotions drive profit
long-term business effects Forcampaigns % reporting very large profit growth
that are:
% reporting very large effects on business metrics Rational

For campaigns

55% - Emotional targeting:

Rational

27% 27%
Combined

7S 1%

I 5% \ 5% 5 ional
2% \-' motiona

Market Price Loyalty New 1-2 years 3+years

share sensitivity Customers Campaign duration

Emotional campaigns are more profitable

% reporting
very large
profit
growth

Rational Combined Emotional

Communications model

Source: Les Binet and Peter Field, The Long and the Short of It, IPA, (Figures 44, 53, 54)




Big Idea construieste brand pe termen lung



Brand-building and sales activation work over different timescales

Sales activation Brand building
Short-term sales uplifts Long-term sales growth

\ \

~

Sales uplift
over base

Short term effects dominate - 6 months

Sales activation / Short-term sales uplifts Brand-building / Long-term sales growth

Source: Les Binet and Peter Field, Media in Focus: Marketing Effectiveness in the Digital Era, IPA, (Figure 02)




Big Ideea ajunge la destinatie vs.
Avalansa de mesaje



- THE MORE MESSAGES YOU TRY AND COMMUNICATE THE LOWER THE
- IKELIHOOD OF COMMUNICATING ANY SINGLE MESSAGE

4
Mesg Mesmes Mesa.es Mu;es

The Link™ database
shows that the more
~ messages an ad
attempts to
communicate the
lower the likelihood of
any single message
actually being
communicated.




Big Idea de sezon



Sun















Shadow
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Multumesc!
Linkedin sau/si TikTok



